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Recruitment Using Advertisements
The following document will guide you on the requirements for recruiting subjects using advertisements. Click here to review the full UNMC HRPP Policy 3.5.

The UNMC IRB/ORA considers advertisements to be:
· Printed Advertisements, including
· Bulletins
· Newsletters
· Posters
· Fliers
· Magazine ads
· Newspaper ads
· Electronic Advertisements, including:
· Social media
· Other on-line venue

What IS allowed:
MUST have:
· Name of PI and associated institution
· Clear statement that the activity is research
· Purpose of research (avoiding “you”/other pronouns)
· IRB number (XXXX-XX-XX)
MAY have:
· Brief eligibility criteria
· Time/other commitments required 
· Potential benefits & risks
· Location of research, contact person, phone number for information
· Link/URL to site maintained by the Organization 
· Link/URL to site (.org, .edu, .gov) maintained by external organization 


What IS NOT allowed:
· Claims:
· That there is certainty of a favorable outcome
· that the research procedures are safe or effective for the purposes under investigation 
· that the research procedures are equivalent or better than other interventions 
· about the drug, biologic, device under investigation that are inconsistent with FDA labeling
· “New” treatment/medication/drug/etc.
· Promises of “Free medical treatment”
· Amount of compensation offered 
· or using font intended to draw attention to “compensation” 
· Exculpatory language  
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